
SPONSORSHIP GUIDE 



dia∙mond [dahy-muh nd,] ~noun. A transparent, flawless or almost piece of stone, esp. when cut 
and polished, valued as a precious gem.(i.e.: National Urban League; Greater Sacramento Urban 
League.) 
 
The celebration of the Diamond Era represents the 100 year history of the National Urban League and 10 
year anniversary of the Greater Sacramento Urban League Unity Ball. Additionally, both historic timelines 
are represented by the year of the diamond. 
 
Since its debut in 2001, the Unity Ball captures the essence of the Sacramento region’s corporate and 
community commitment to diversity. 
 
Each year the Unity Ball spotlights an outstanding company and individual who has demonstrated an 
extraordinary commitment to the League’s guiding principal of embracing the ideals of diversity, academic 
and job skills achievement for the prosperity of customers, employees, and the community, respectfully. 
 
In keeping with the Urban League mission of advocacy, eradicating all barriers to participation and equal 
rights, the Unity Ball serves as an annual reminder of the benefits to building a diverse workforce within 
the region with the unification and bonding of neighborhood and business communities. All proceeds 
raised by the Unity Ball support tuition-free business and technology education, employability-skills 
training modules, community service, job placement assistance, mentoring and the academic enrichment 
components of the Urban Youth Empowerment Program. 
 
 The Greater Sacramento Urban League features youth education programs such as G.E.D. preparation, 
after-school programs, social development and pregnancy prevention ensuring that our children are well 
educated and equipped for economic self-reliance in the 21st Century. G.E.D. Preparation offers literacy 
in language arts, mathematics, science, and social studies with on-site child care while the Empowerment 
Academy offers after-school tutoring designed to prepare high school students pass the California High 
School Exit Examination (CAHSEE). Contributions also help fund Social development allowing students to 
gain knowledge in leadership and career skills. In addition the Urban League strives to educate young 
adults on the importance of pregnancy prevention, aimed toward reducing teen pregnancy and promoting 
responsibility through awareness. 
 

“Greater Sacramento Urban League  helped me in building my skills and I have more 
confidence to face any challenge in the labor Market. The three hours workshop had 
empowered me to face interview challenges and give me the confidence I needed to 
boost my self esteem.” 
- Olubunmi Ojo, GSUL Alumni 
 
“It has given me the ability to persevere and obtain a higher quality job position. I 
would like to give thanks to everybody at the Urban League for encouraging me to 
excel and pushing me to work hard because they care and know you can do it.” 
-Kareena Gaines, GSUL Alumni 
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Sponsorship Opportunities  
Media:  +1,195,000 Impressions 
Unity Ball garners more than 1,195,000 visual impressions through the use of outdoor billboard advertising, television 
commercials, magazine ads and newspaper presence.  A four (4) week run of 3-6 billboards is provided by Clear Chan-
nel Outdoor.   8 weeks of daily runs of  30 sec and/or  60 sec TV commercials are aired by the region’s #1 rated Hearst 
Communications NBC and WB affiliate stations, KCRA-TV 3 and WB58.  1x-3x full page,  4-color ads placements in the 
leading social and business magazines, Sacramento Magazine, Comstock Business, Prosper Business, local black-
owned press Sacramento Observer, Sac Cultural Hub and organization newsletter. 
 

Audience Average: +1000 
Since its inception in the Spring of 2000, gala attendance has grown along with its popularity to host a rousing 1300 
guests in April 2005. 
 

Demographics: 97% - Professional, 3% Community/Civic Leaders 
Value-added to media impressions and corporate visibility is networking and client entertainment opportunities amidst 
this business professional, college educated audience. Age: 35-65. Salary low: $75,000. 
 
 
 

Previous Sponsors: Verizon, Wells Fargo, Catholic Healthcare West, Allstate, Intel, PG&E, Hewlett-Packard, US Bank Waste Man-
agement, United Parcel Service, State Farm, Clear Channel, Union Bank of CA, KCRA-TV, Washington Mutual, The Sacramento 
Bee, AT&T 
 
Previous Entertainment:  Musical Talent: Jeffrey Osborne, Temptations, Whispers, O’Jays, Peabo Bryson,  Stephanie Mills, Ash-
ford & Simpson, The Four Tops. Comedians: George Wallace, A.J. Jamal, Ellen Cleghorne, Billy D. Washington 

Red Diamond 
Sponsor     

Worlds Rarest diamond   

$50,000 
 

§ Logo inclusion television commericials  

§ Logo inclusion outdoor billboard 

§ Logo inclusion print ad placements 

§ Logo inclusion website 

§ Electronic GOBO and/or logo 
projection at event  

§ Logo inclusion invitation, journal and 
event promotion collateral 

§ Logo inclusion Journal Cover 

§ Full Color journal ad & sponsor listing 

§ Two (2) - Premium table location  

§ 20 - VIP Pre-reception  

§ 20 - Backstage Bash invitations w/
talent photo opt 

§ Program Remarks & 
Acknowledgement 

§ URBANUpdate newsletter event 
story—cir. 3500 

 

Black Diamond 
Sponsor       

Rare diamond   

$25,000 
 

§ Company Name inclusion print ad 
placements 

§ Logo inclusion website 

§ Electronic GOBO and/or logo pro-
jection at event  

§ Company Name inclusion on invita-
tion and event promotion collateral 

§ One (1) - Premium table location  

§ Journal Full-Page Ad & Sponsor 
Listing 

§ 10 - VIP Pre-reception Invitation   

§ 10 - Backstage Bash invitations w/
talent photo opt 

§ URBANUpdate newsletter event 
story—cir. 3500 

 
 

White Diamond 
Sponsor       

Most Common Diamond 

$15,000 
 

§ Company Name inclusion print ad 
placements 

§ Logo inclusion website 

§ Electronic GOBO and/or logo projec-
tion at event  

§ Company Name inclusion on invita-
tion and event promotion collateral 

§ One (1) - Premium table location  

§ Journal Full-Page Ad & Sponsor 
Listing 

§ 10 - VIP Pre-reception Invitation   

Premium TABLE package 

$5,000 
 

§ Preferred Table Location 

§ Full Page b/w Ad 

§ Two (2) tickets VIP Reception 
 

Standard TABLE 

$3,000 
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The Greater Sacramento Urban League (GSUL) is a non-profit workforce development and social services agency 
serving the Sacramento region.  Our mission is to provide tuition-free training to youth and adults of all ethnicities and 
backgrounds to achieve economic self-sufficiency and equal access to the social mainstream through education, job 
skills and life and health skills training and advocacy. 
 
GSUL annually serves a diverse population of more than 19,000: 55% African American, 21% Hispanic, 15% White, 
6% Asian and Pacific Islander and 3% other.  Twenty-five percent (25%) of youth served are high school drop-outs 
and 19% are in foster care. 
 
GSUL is committed to providing capacity building social services, education and technology  training to TANF 
recipients and those at or below the Federal Poverty Guidelines.  Tuition-free course offerings range from GED 
preparation and first-time computer learning to advance video game programming for youth and adults.  Teen 
pregnancy prevention, parenting and financial literacy classes are also available.   
 
Formed in 1968, the GSUL is an affiliate of the National Urban League and one of nearly 100 affiliates located in 35 
states nationwide including the District of Columbia.  The organization is governed  by a board of directors with broad 
community representation. GSUL continues to train thousands of youth and adults from the urban communities 
throughout the Sacramento  region. 
 
Our  workforce development and training center opened in 2000. It  is a 28,000 square foot custom design, high-tech 
edifice located in one of the Sacramento  regions most economically distressed communities, Del Paso Heights.  It 
houses 5 computer training labs, 5 classrooms, an interactive computer clubhouse, and more than 100 networked 
computers.  A community multi-purpose room, childcare center and SETA One-Stop career center are also available. 

 
Board of Directors  

Acting Chairman /1st Vice Chairman 
Linda Crayton, Comcast 
 
2nd Vice Chairman 
Barbara Winn, AT&T 
 
Treasurer 
Kent Stone, US Bank 
 
Secretary 
Bruce Johnson, State Farm Insurance 
 
Hardy Acree, Sacramento County Air-
port System 
 
Linda Brooks, Sacramento Bee 
 
Chris Collins, Allstate 
 
John DiStasio, SMUD 
 
Maria Gallo, Union Bank of California 
 
Dana Garel, Eli Lily & Company 
 
Ed Gill, Bank of America 

 
Nancy Hebert, The Pepsi Bottling 
Group 
 
Chet Hewitt, Sierra Health Foundation 
 
Mary Hogarty, Citibank 
 
Rosalind Hudnell, Intel Corporation 
 
Susan Irwin, Enterprise Rent-A-Car 
 
Brian Ivie, Mercy San Juan Medical 
Center 
 
Percy Johnson,  
dba McDonald's Restaurants 
 
Kevin Loscotoff, Wal-Mart 
 
Jerry Landers, Raley's 
 
Elva Lima, Verizon 
 
Kirk Murphy, The Pepsi Bottling Group 

 
Mia Orr, Young Professionals 
 
Bill Pate, PG&E 
 
Chevo Ramirez, Wells Fargo  
 
Nicole Rice, Nehemiah Corporation of 
America   
 
Luis Sanchez, CHASE 
 
Vanessa Sheared, CSUS 
 
Todd Trotter, Esq, Kaiser Permanente 
 
Dr. Anthony Wallace,  
New Direction Christian Center 
 
 
 


